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-] COLOURS T
BULOUR SCHEME
PANTONE Black C PANTONE 021 C WHITE
C0, MO, Y0, K100 C0, M72, Y93, KO C0, MO, Y0, KO
R26, G23, B27 R34, G100, B33 R255, G255, B255
WEB # 1A171B WEB # E96420 WEB # FFFFFF
| USED IN CASE OF GRADIENT |
PANTONE Black C PANTONE 70% C WHITE PANTONE 021 C
C0, MO, Y0, K100 C58, M52, Y52, K21 C0, MO, YO, KO C0, M72, Y93, KO
R26, G23, B27 R112, G107, B102 R255, G255, B255 R34, G100, B33
WEB # 1A171B WEB # 706B66 WEB # FFFFFF WEB # E96420

| ADJECTIVE COLOURS |

For film ORACALS

RAL 090 RAL 035
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| BASE FONT |

Bastion (Type face Bold, Regular, /talic)
1234567890 (.,;;? @)
Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mim Nn 0o Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

1234567890 (.,:?'@)
Aa Bb Cc Dd Ee Ff Gg Hh i Jj Kk LI Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

1234567890 (.,:;?1@)
Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

| TAGLINES AND HEADING |

Always used BastionX Bold Regular
Heading

For text used Bastion ltalic

Text text text text text text text  PAAR RN RN (DRI
text text text text tex text text text text text text tex text text

text text text text text text text text text text text text text text
text text text text text text text text text text text text text text

— NOTE!

When using saturated background colors, it is recommended to use a white font with a size of at least 7 pt.




LOGO

The logo is the most important element of brand's image.
It serves to identify the company in the market.
In the perception of the consumer, the presence of a logo in a company is a guarantee of product quality.

1 I

opmbra: ombra

WHITE STROKE
is an integral part of the main logo

It is prohibited to change logo proportions.
Under no circumstances should you move the details of the logo: its font or corporate symbol.
No other objects can be in the logo area.
Below are samples of the aspect ratio of the logo, where the unit of measurement equal to 1 is taken as “X”.

18.5x

— NOTE!

For reproduction, the original electronic version of the logo should be used only. The use of other graphic implementations of the logo is not allowed.
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| PROTECTIONAREA |

Logo protection area — free space around the logo.
It is prohibited to place any design elements, provided that these elements are not part of the background.

The protection area must have connections with some elements of the corporate block (in this case, the height (h) of the spelling of the name Ombra).

This relative value is necessary because in absolute values (for example, millimeters), the protective field cannot be specified -
it must change in proportion to the logo.

Y2h ¥2h

| MINIMUM SIZE |

ompbra

23 mm

— NOTE!

If you want to place the logo on a very small carrier, the horizontal size should not be less than the specified!




LOGO

| BLACK AND WHITE COLOUR SCHEME |

When choosing a placement option, the maximum possible color and tone contrast
between the background and the color of the logo substrate should be maintained.

On light backgrounds, you should use the main corporate block with a black logo,
and on dark backgrounds — an inverted version.

ombra’ /)0 &

G)

~ INVERTED
DISPLAY

7 ®
ompbra” Ry
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| DISPLAY LOGO ON A BACKGROUND |

mmimﬂ :

ption with a shadow under the logo with a uniform fill

@mﬁﬁﬂ omybpa %
ot

— NOTE!

* Logos are recommended to be used at least 4 cm in height, as not all lines are technically feasible.




LOGO

| LOGOMISUSE |

Do not stretch and do not compress the logo.

ombpo  Dmbpn’  ompbra e

Do not erase logo elements Do not add items to the logo and protection area Do not use gradient
]
¥ __® ®
oy bna @W/ﬁﬁﬂ DI)DP1

Do not change logo colors

onybra’ onpbra’



SAMPLES

SOUVENIR PRODUCTS |

Examples of souvenir products

1 OECCWNOHATIBHBIA
VIHCIPYMEHT

i

[IPO®ECCHOHANbHBIN HHCTPYMEHT

e R T Nb— — o —

www.jonnesway.ru

www.ombratools.ru
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| LARGE FORMAT PRINTING SOLUTIONS |

Examples of design of pillars, posters, banners for outdoor advertising, etc.

OQMUUMATbHbIA NAPTHEP WORLDSKILLS If \&
w. " W

- 3 HAﬂE)KHbIVI WHCTPYMEHT

a .
L Xouy Hasmm.,,

KATANOr TOBAPOB

[nagtzs + {aTanor TOBAPOE 3 PyuHElE HHETPYMEHTS! * HEB0P BYUHEIX HHETRYMEHTOS + HafOpE HHCTRYREHTOR * YHHEEpCANEHEIE

OMBRA
Set Index

Habop uHcTpyMeHTOE Ombra OMT94S (94 npeameta)

OIMERA + HEBOpEl HHCTRYHEHTDE OMBRA + YHHEERCanEHEIE OMERA

Koa Tosapa 61055 & k& ok & OTspERl (0] P Kcpasremto T 3anomHTh Tosap

@ LieHa B posH-HOR CaTH: 6 229 . OCHOBHBIE XAPAKTEPUCTIIN
N 6 100 Bec fpyTTo 625K
worldskills 3, b
Russia YHABEPCANGH
Haswaserine b
B KopavHy Crpara nponcxowass  Taleans
| KonnuecTen npeaneTos &
'
IIFOWEGU] ./JJ.LU./_JJ./_JJJ./ o e s
U
HHCTPYIER, R o we
S <. i By ebiaaun — 3asTpa
Poguna Bpenas (7 Tafbatt
M Becnnathas aocTaska TIPHEOBAVHNTENEHEI
azriep (7 112, 144"
12 wex. raparTn pesen f2, 1t
Fapania 12 e,

MpM 2aKaze 3700 TOEapa -
KYPLEPCKEA ADCTERKE B Bre xaparTepuriv
rpegenax MAJ BecnnatHo!

AN
19 2 worldskills
%ceno®  RUSSIA

Bawa yeHa
y 8 402 p.
KNYBHBIE Bueera: 52209
HAOMKPATbI CKUTKM —
Hafion MHCTRyMeHTa OMBRA Hoo HAMMER 601-006 Hooxe TESLA KU-02 Cymea BERGER ANBECTEP
NMOAKATHbLIE [AliACBoOVX T e piea———p Aa .

£220¢ 6100p. 2206 230p. ios gop. 2i2e 1973,




